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Whether it is a developing or a developed city,
it is forever changing. New landmark and new
attraction will appear after a period of time.
The impact of a new building very much de-
pends on the skill of the architect! The brand
new “Office Life" particularly interviews the
world's most renowned architect Cesar Pelll, the
designer of both Hong Kong ifc as well as the
soon completed Shanghal ifc.

The new landmark not only gives a new look
to the city, it also makes a difference to the
environment. In“Go Green” section, it tells you
how LEED bullding cares for the environment
and provides a better working and living place

for all workers. In*Team Spirit’, we visit the new |

Noah's Ark, an [deal place for corporate training;
s0 let’s contribute the new energy to our work.
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INTERVIEW

Cesar el

7 ke Creator of the World s Skyscrapers

1991
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“The driving forces for all the
skyscrapers I designed throughout
the world are the challenges and
achievements [ got throughout the
process. Each one is a search for the
sublime and carries its own identity
and uniqueness, said Cesar Pelli

Awards

Al (American Institute of Architect) listed Pelli amang
the ten most influential living American architects.

AlA Gold Medal which recognizes a lifetime distinguished
achievemnent and cutstanding contributionz on the
thaory and practice of architecture.

Other award projects:

The Pacific Design Center in Las Angeles
The 5an Bermardino City Hall, California
The United State Embassy in Tokya
Petranas Twin Tower in Kuala Lumpur
Tw International Finance Centre in HK
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IFCISTHETALLEST BUILDING INTHE ISLAND, SITTING
AT THE NARROWEST POINT IN THE STRAIT AND IT HAS
BECOME A BEAUTIFUL SYMBOL OF HONG KONG.

ighty-three years old, Cesar Pelll was

born in Argentina, where he earned

a Diploma in Architecture from

the University of Tucuman. He first
worked in the office of Eero Saarinen, a Finn-
ish American architecture, serving as Project
Designer. Later he immigrated to the United
Statesand became a l.5. citizen in 1964. Pelli's
designs are known for their curved facades
and metallic elements, designing for some of
the world's tallest buildings and other major
urban landmarks like Petronas Twin Tower in
Kuala Lumpur, NTT Headquarters in Tokyo,
World Financial Centre complex in downtown
Manhattan, the expansion and renovation of
the Museum of Modern Art in New York, and
Canary Wharf Tower in London, just to name
a few.

Cesar Pelli has received over 100 architectural
awards worldwide. In Hong Kong, he has put
his signature on the city's skyline with his In-
ternational Finance Centre (ifc) project, which
has won two international awards, the 2004
Intelligent Building of the Year by the Asian
Institute of Intelligent Buildings (AllB), a ma-
Jor iIndependent certification organization for
intelligent buildings. It also received the Jeme
Tien- Yow Award from the China Civil Engi-
neering Society in 2006, which is regarded as
the top award for civil construction in China.
Two ifcis the fourth Hong Kong project to win
this award.

Two Ifc and Shanghal Ifc

*I am very proud of ifc Hong Kong ... and
probably also ifc Shanghal, when completed
in 20107 Pelli said.

According to Pelll, the main differences be-
tween Hong Kong ifc and Shanghai ifc are that
the Hong Kong ifcis asingular form, the tallest
building in the island and at the edge of the
water, whereas Shanghal ifc 1s a complex of
forms with two dynamic towers in the middle

of a very dense urban area.

Spirit of Hong Kona

A critical aspect of the Two ifc Is that it Is at
the edge of the water. This has allowed the
tower to acquire a civic quality. Itis the tallest
building in the island, sitting at the narrowest
pointin the straitand it has become a beauti-
ful symbel of Hong Kong.

“The design of Two ifcis simple, strong and
memaorable, its obelisk or pylon marking the
critical point where the island at the scales
of the city meets the harbour; it culminates
in a sculptural crown. Its open design brings
the sky into the tower top as if celebrating
the height of the tower reaching to the sky,
partially dematerialising the building form
as it reaches its highest point. When lit at
night, the tower top is visible from miles
away, a welcoming gesture at the gateway
tothe harbour. Two ifcis a great skyscraper,”
he said.

As for the surface, the articulation of the cur-
tain wall reinforces the verticality of the de-
sign. In plan, the walls are convex and the
central section [s stepped forward, giving the
tower a rounded, bevelled appearance. The
vertical window mullions are shaped like air-
foils, tracing sharp lines from base to crown.
The tower Is clad in lightly reflective vision
glass and fritted spandrel glass that softens
the tower’s surface. With specially formulated
silver pearl-coloured paint on the aluminium
components, the tower glows warmly against
the peak and the city. It captures the spirit of
Hong Kong, confident and in harmony with
the natural beauty of its setting.

When talked about his satisfaction about Two
ifc, he sald: “The greatest satisfaction was to
watchitbuiltand occupied. Builldings only be-
come real when they are used, when people
can enjoy all they offer”

INTERVIEW T
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“A blend of minimalism and elegance with
state-of-the-art facilities to meet the needs
of multi-nationals. It will become a new land-
mark in Shanghai”

In 1977, Cesar Pelli founded Cesar Pelll &
Assoclates and later renamed Pelli Clarke
Pelll Architects in 2005. After winning an
international competition, Pelll Clarke Pelli
Architects was invited to design a mixed-use
urban development in Shanghai - Shanghai
ifc. Yet, the design plans of Shanghal ifc
have gone back to the drawing board several
times, until they finally settled on te having
a duo of towers, which consist of two twin
skyscrapers standing at 260 metres and
250 metres respectively. To Pelli, he sees
these many changes reflected the variety of
marketing combinations that Sun Hung Kai
Properties was considering also many sug-
gestions from the Shanghal government.
He said: “The changes benefited the design
because they allowed the development of a
very striking pair of towers, a handsome and
dynamic hotel as a slab building and an excit-
ing shopping centre”

According to Pelli, the site of the ifc Shanghal
project Is very different from that of the ifc
Hong Kong. “In Shanghal the projectis in
Lujlazui, the core of Pudong, itself the densest
area In Shanghal and also known for becom-
ing a rival to Manhattan in the space of only a
decade! The site is bounded by Lujiazui Bou-
levard to the north; the mega-towers of the
Pudong to the east; a dense area of low-scale
buildings to the south; and major new hotel
and retall developments to the west. The area
enjoys views of the Huangpu River and the
historic Bund district beyond. Under these
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surroundings, these buildings will never be
seen In Isolation but always in the context of
other tall buildings, therefore when designing
these towers in Lujiazul, they needed to be
dynamic and exciting and for sure this Is what
they will soon be when completed. These
two towers are powerful forms that appear
as if chiseled out of huge blocks of crystal or
stainless steel. They hold there very success-
fully in the great amalgamations of forms that
is Pudong?

Pelli said, a building must be both back-
ground and foreground. As a foreground, it
must have some exceptional qualities. But it
must also try very hard to knit in the fabric.

Pelli Is often praised for using a wide varlety
of materials and designs, seeking new solu-
tions for each location. In his designs, he
has avoided formalistic preconceptions, and
believes that buildings should be *respon-
sible citizens” and that the aesthetic qualities
of a building should grow from the specific
characteristics of each project, such as its lo-
cation, Its construction technology and its
purpose, thus, he has placed an emphasis
on the need for buildings to work within the
surrounding city.

Like the Two ifc, its height accentuated by
its waterfront site, the entire form visible
as it stands apart from the cluster of other
skyscrapers, yet with the Central district and
Victoria Peak as a backdrop.

Pelll further explained, "besides those impor-
tant qualities for any building designs, for the
very tall towers and skyscrapers, their heights,
special cases they have unique responsi-

“...ABUILDING MUST
BEBOTH BACKGROUND
AND FOREGROUND. ASA
OREGROUND, IT MUST
HAVE €O oSt

HAVE SON UNA

bilities. Like the Hong Kong two ifc, it ex-
presses my search for the ideal expression of
a skyscraper in our times. | believe that critical
qualities for a good skyscraper are: A clear ver-
tical axis, the axis mundi that connects heaven
and earth. A vertical thrust in its expression,
one that carries our eyes upward and makes
the tower soar, a sense that the tower is firmly
grounded. Finally and the most difficult to
achieve is the nobility in the design”

In Pelli's view, all large cities are experiencing
problems of how to contrel their growth, how
to provide more open green spaces for their
citizens, how to manage their automobiles
and how to make life in them pleasant and
rewarding. In his opinion, the future architec-
ture developments of the best cities should
be able to solve these problems creatively.

Thus, when designing the Shanghal ifc, the
project’s ground plane is developed as an
urban park, extensively landscaped and punc-
tuated with fountains, gardens, and sitting
areas, with open courts that integrate with
below-grade retall level, various eco-friendly
features like an underground car park that
will allow over 20% of the site to be covered
in greenery, double glazed windows in over
90% of the leasable area to admit daylight but
block ultra-viclet rays, thereby reducing the
consumption of electricity for lights and air-
conditioning. Carbon-dioxide detectors will
also monitor indoor air quality.

Shanghail ifc has recently received LEED gold
pre-certification under the US Green Build-
ing Council In recognition of the project’s
eco-friendly features. Mo doubt Shanghai ifc
will be another pride of Cesar Pelli when com-
pleted in 2010. @
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“GREEN BUILDING HELPS SAVE ENERGY, WATER AND
RESOURCES, IT MINIMIZES THE IMPACT ON ECOSYSTEMS
AND WATERWAYS ASWELL AS PROVIDES A HEALTHIER
ENVIRONMENT TO THE USERS.

No matter you are the boss or worker, 5 days a week, 8 hours per day or maybe even
longer; it seems that office is a place where you spend most of your time. Have you ever
thought of a better and more comfortable working environment with easy access and
convenient transportation, nice views, bright & warm lightings, good ventilation..? But
how can we get such an ideal working environment?

Green bullding Is believed to be one of the
possible ways to create such an ideal work-
ing environment. With the Increasing aware-
ness on environmental protection, green
building has become the major global trend
in architecture. In Hong Kong green build-
ings like Kowloon Commerce Centre (KCC)
have obtained the international certificate
of LEED (Leadership in Energy and Environ-
mental Design). Aside from playing a part in
environmental protection, it also provides a
comfortable and healthy working environ-
ment for office workers.

LEED - International Certificate

LEED was set up in 2000 by the U.S. Green
Building Council to evaluate the buildings’
sustainable development. It Is also the stan-
dard measurements for the world’s green
building.

*Green building helps save energy, water and
resources. |t minimizes the impact on eco-
systems and waterways as well as provides
a healthier environment to users. " Ashley

Katz, the Communication Manager of the
U.5. Green Building Council claimed. LEED
applies in building design, architecture and
operation as its basic measurements; on top
of that, it will also consider its contributions
to the environmental protection as well as its
sustainabllity to development. There are ma-
Jor areas, namely the sustainable sites, water
efficlency, energy saving, environmental ma-
terials and resources, indoor environmental
quality and the innovative design.

For those who work in the green building,
they not only can enjoy a healthier and more
comfortable working environment, but also
higher efficiency and productivity at work.

Katz said, “LEED certificate Improves health,
safety and productivity of the users” Green
building not only improves air and water
quality, it also minimizes the sewages and
protects natural resources; these are benefi-
clal to the environment as well as reducing
the operation cost of the building which
result in economic benefits. §

OFCANE | 11
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GO GREEN

Kowloon Commerce Centre (KCC) is the first commercial building in Hong Kong being awarded with the
Gold LEED Pre-Certificate Award. Let’s see how KCC fulfills the green building concept requirements and
the benefits that the users can enjoy from that.

IR HELEEDAFF SR M - S EAR SRS LM B TEN - AL 25 5 EMSLEEDAT R
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Usually office workers spend most of their time
indoors, thus LEED emphasizes on indoor air
quality and its surrounding views.

KCC has installed CO2 content sensor to monitor
the indoor CO2 content, so thatitis an alert to the
system, which draws appropriate fresh air into
the building to improve the indoor air quality.
Besides, the selection of low emission and volatil-
ity building materials can reduce the emission of
harmiful matters; this can also improve the indoor
air quality and eliminate the harmful effect it has
on the people who work in the building.

—fif EH—RIEEHAR L EMARMERE &
LEE%E‘*@E%NEWHER‘*E!H#
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LEED requires the buildings applying for
this certificate to use water efficiently.
Besides, it also encourages the reduction
in water sewage.

KCC reuses the water from the air-conditioning system
for other usages, in doing so it has reduced the water
sewage by 50%.

LEEDER R R EMNRENERT Ak - BEER
25 ERIREEE DSk -

hEESPOREEAARRESORERRR - &
L E ARG HR50% ¢

During the construction and operation phases, [
LEED encourages the selection of sustainable and
recyclable products and materials to minimizes
the use of materials and resources, as well as
waste.

During the construction phase of KCC, it used en- B
vironmental or recyclable materials; using as high §
as 75% of recyclable building materials like using E

the pillars from the old buildings, woods with original cemﬁcate, pa-lnts and carpets with low emission and vola‘b!lt)' and 20% of the
building materials were generated from the original materials, this helped reduce the consumption of resources and materials.

BEWETNE  LEEDERMEFARRBARTBEERINE  RESFEEEEE KRRERH -
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GO GREEN

Energy saving is the major concern
for environmental protection.
LEED encourages through the
architectural design, effective
monitoring, using efficient
appliances and use of renewable |
and clean sources of energy,
efficient lightings and systems to
minimize energy consumption.

KCC efficiently uses natural light
sources by applying huge curtain
walls and 19-metre high glass lobby
entrance; which enables the users
to enjoy extra natural lights.

In order to increase the energy efficiency, all centralized air-
conditioning, elevator systems and all electrical appliances used in
KCC are installed according to the energy saving criteria, which has
cut down the energy consumption to half. Besides, it has selected
low energy consumption electrical appliances to save energy.
Tenants can at the same time benefit from this energy cost being
reduced to half.

BERARREREDLEMIENSRE  LEEDRIZEREE X HH
ESERE - FANEY - EREAEERTBERR - LEES
BORSNES  HERRAEE-

WEESPOEAABEERBRRIGRERERAORYE 5N
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—R¥ e o IR REA B - BEIETES M
H - ERERANEFRL BRETTRNEE -

To fulfill the measurements of LEED, the choice of the building's location has to avoid a site which is
undeveloped so as to minimize a building’s impact on ecosystems, also it needs to have regionally
appropriate landscaping and using environmental friendly transportations, which minimize
pollution and heat island effect etc.

KCC is located at Kowloon East with easy access to public transports; very convenient to and
from the airport and different ports; together with the railway networks, it is very convenient for
people to use various public transports to and from worlk, it not enly helps minimize the usage
of petrol, it also minimizes the pollution to the environment by the waste gas emitted from the
cars.

Alse, KCC has built various garden areas and sky garden, growing green plants and flowers, not
only beautifying the environment, but also purifying the air and cooling the heat; this provides a
healthy working environment as well as a nice resting space.
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2009 INTERNATIONAL
CONFERENCE ON PLANNING
FOR LOW CARBON CITIES
WAS HELD IN NOAH’S ARK,

&
4 ]

ccessible in just 20 minutes from
Central, Noah's Ark Is a great hide-
away far away from the hustle and
bustle of the metropolis yet still
within reach of it;it's a perfect corporate training
venue for city types who are always on the go.

Overlooking the peaceful panorama of Ram-
bler Channel and Tsing Ma Bridge, Noah's Ark
Is located at Ma Wan Bay and spreads over
270,000-sqare-foot. The venue houses a build-
ing with five storey of indoor theme facilities,
plus a hotel on top. Offering one-stop servic-
es for MICE (Meeting, Incentive, Conference,
Events),amenities range fromaworkshopto a
multi-function hall, outdoor stadium and food
& beverage outlets.

/8

To accommeodate the needs of corporate train-
ings fromconferences, seminars to other related
activities, Noah's Hall, a sizeable multi-function
venue with capacity for 600 people, was built.
Equipped with first class lightings and sophis-
ticated stage sets, it is an ideal place for con-
ferences, weddings, and all kinds of large-scale
events and gatherings. Recently, the hall hosted
the 2009 International Conference on Planning
for Low Carbon Cities was held in Noah's Ark,
which was attended by professionals and aca-
demics from 11 countries all over the region.

Spreading over the top floor of the main build-
ing, Noah's Resort commands a spectacular

*Moah's Stadium”is suitable for different kinds of sporting and outdoor activities.
BoEHRES RN TRAENMESZE -

ARTS & LIFE

view of the harbor. In all, 43 rooms of various
sizes are available in the resort. For a place to
relax and chill out, a panorama café is avall-
able at the podium. “Through spending time
together outside the office, and sharing ac-
commodations, staffs have a chance to build
and reinforce their friendships,” says Mathew
Pine, Noah's Ark's manager.

Equipped with quality lighting and audio fit-
tings, Noah's Stadium, located on the outdoor
grounds of Noah's Ark, is a multi-functional
sports and activity venue which can accom-
modate up to 650 people. It's ideal for carni-
vals, family days, mini concerts to all sorts of
outdoor corporate activities.

OHFCAIE | 17
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Boosting an eight-meter high giant swing,
a 3D giant ladder as well as a sky-high rope
course — all exclusive to Hong Kong — Noah's
Adventureland creates excitement for all
beyond imagination. To meet the challenge,
teamwork Is crucial. Being hung up 6-8 me-
ters high above ground is rather daunting
— it's the perfect setting for building trusts
and reinforcing communications among
team members.

Besides exciting training programs, staff can
relax and take in the beautiful landscapes
of the Ark. The Ark Garden, Is a home to 67
pairs of life-size sculptures of wonderful, rare
and endangered animal, and an unique re-
enactment of famous bible stories.

All amenity designs in the Ark are inspired by
the spirits of Noah's Ark which promotes the
message of love. Through healthy and educa-
tional recreations team building members can
nurture their passions in living. Boosting 15
themed galleries designed to foster life edu-
cation, integrated intelligence, critical think-
ing and liberal studies, the Treasure House
education centre provides the perfect setting
for learning through games and interactive
communication.

Meanwhile Ark Expo offers a look into the
mysteries of nature and information about
our environment through state-of-the-art
multimedia experiences available through

18 | OFACHIFE

a 180-degree surround sound theatre, a 4D
theatre and valuable exhibits.

Everyone goes through life and death; that's
the message behind the Ark Life Education
House, the only one of its kind of educa-
tional centre in Hong Kong to focus on the
learning of life. Through the innovative
Interactive games available from the centre,
from Money Grabbing Machine, A Journey
in Coffin, Count Down from 30 to Trouble is
Coming, participants are inspired to reflect
on life’s indispensable elements, as well as to
experience the wisdom of life.

Pine mentions that many of the educational
games demand Its participants to co-operate
with some requiring directions or Instructions
from team members to complete the tasks. The
process involved would no doubt strengthen
communications among members.

To cater to all necessary needs of various
companies and organizations, Moah's Ark
have established a service centre to tailor-
make group programs for such groups. Ac-
tivities available include rope course, wild
camping, climbing, problem solving, on-
board trainings, cooking and social services.

“Love, peace and positive thinking are the
spirits behind Moah's Ark. A totally unique
learning, tralning and recreational centre
of its kind, the Ark can provide corporate
organizations a quality venue and all the
professional service and amenities according
to their needs!” adds Pine.

EVERYONE WILL GO
THROUGH LIFE AND DEATH;
“ARKLIFEEDUCATION
HOUSE”IN NAOH’S ARK IS
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“NOAH’S ADVERTURELAND” THE ONE AND ONLY ONE
EIGHT-METRE GIANT SWING, 3D GIANT LADDER IN HONG KONG
BRINGS EXTRAORDINARY EXCITEMENTS AND THRILLS.
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01 This grand and special Moah's Ark construction "."I‘l 4
is a full-sized replica according to the bible. #35  | —res

HARREECREARNMEL  RREE
RAs -

02 Cifferent sizes and fully furnished multi-function
rooms. FETEA P HSHhEEZTEE - 25
EE-

03 Noah's Resort offers 43 rooms with various sizes,
HoEREEREnt=MTEERZE
P e

Address Bb4E © 33 PakYan Road, Ma Wan,
Mew Territories, Hong Kong
WS REEEER

Hotline S48 - 3411 8888

Wehsite #8i : wwwnoahsark.corm bk
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Indulge and enjoy yourself in this wonderful world of colours! Paint away all the
problems and pressures on the canvas using your creativity and different colours that

you want.

"What artjamming provides is a creative buf-
fet” said Betty Cheung, the owner of artjam-
ming, the self-service art studio. Everything
In this studio Including canvas, painting
brushes, oils and paints; even aprons and
all other materials required are available.
However, there is no instructor or any re-
striction on the topics, such that customers
can fully explore their creativity through the
usage of the colours. When you walk into
artjamming with empty hands, put away all
the work pressures and problems in life, you
can draw whatever you like in this four hours
session. When you leave, you feel relaxed
and content with the art plece that you have
created.

Perhaps you have never learnt painting or

SEAE - M EEUR el LR
TR+ R E Y e ) —
#i - |AGRHR  WETEEL P !

[artjamming BBl EBEVE - | BEIEE
artjamming/E X F/MEHEME - EHEER
B -85 -BH EZEESESERES
FIMATIAGNE wELEHAES
T EREEM  FABREEEHEE
AlE - MRAIEEDREERE - -MFE
EaiE#Eartjamming © EEE/ERRE
MEENE  RETETRAERREER
HLAE - R -

ER+RARE  EZTEMEHETR
#FETT + —BiE#artjamming + K&
EEEE o EEEPRmSE. [FA

you do not even know what utensils you
need, once you walk Into artjamming, as
long as you are willing to try, you will be
able to enjoy the fun of it. "It doesn’t mat-
ter you know painting or not, just have the
courage to try, to investigate, then you will
get interested and feel free" Ms. Cheung said
that most of the customers have never learnt
painting, but they usually doubt about it at
the beginning, but once they tried it, most
of them found that it is fun, and whenever
they are tired at work, they will think of com-
ing here.

Besides Individual customers, artjamming
also has group clients to come here for team
buillding, using painting as a medium for in-
terpersonal communication, to build up the
trust and strengthen their un[ty.?
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1. The studio is bright and spacious which provides
a comfortable painting ervironment.
EZWREEY - LSRR - RESEORE
i =

2. The cost depends on the size of canvas; it has
12 different sizes made of cotton or linen.
WREETTE  HEmERMRENRL - 55
ToERTAHIEE -

3. All the oils and paints are from Australia,
customers can use as much as they need.
BHOEaRM  EATEERERDA -

4, The studio provides free paper box for
customers to take their art piece home.
EERULROEREE - MEAEEIED
BF-

5. The studic has different kinds of painting utensils
and paints for sale.

EATAEERARBHLE -

€. The studio has two storeys, The second floor
displays all the art pieces by customers to
celebrate the 7th anniversary of artigmming.
EEHEME - —BEAE A BRartamming
+EFERENER -

Website #4t : www.artjamming.com
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WALK IN

HO BELIEVES THE MAIN PURPOSE OF
AN ARCHITECT'S OFFICE IS TO EXPRESS THE DESIGN
STYLE AND PHILOSOPHIES OF ITS VERY OWNER.

inding pass the heart of Cen-

tral, make a turn for Wyndham

Street, head uphill and one

would find Barrie Ho's architec-
tural design office. Once the lift door opens,
a calm and sombre space greets the guests
with a complete indifference to hustle of
bustle of the hectic city below.

Ho reckons an office’s location Is of utmost
importance; it's not without reasons why he
spotted the fringes of Central. “Few archi-
tects open office in Central. But | adore this
area. There's a whole street of cafes and art
galleries nearby, Fringe Club is right on our
doorstep plus all kinds of historical jJunks and
buildings further up, yet all within 3 minutes
of walking distance from the heart of Central.
I want my clients to feel, when they walk up
here from the craziness below, a sense of
calm and peacefulness,” explains Ho.

From 2003 till now, Ho has won close to 50
major local and international design awards.
They include the USA International Design
Award 2008, Dubal Cityscape Architec-
tural Award 2008, Asla Pacific Interior Design
Award, Hong Kong Designers’ Association
Award as well as the Perspective Design Rec-
ognition Award. His current office is also one
of his award-winning projects.

Ho believes the main purpose of an archi-
tect’s office Is to express the design style and
philosophies of its very owner. The design of
the main entrance and the reception area, in

particular, mirror a company's character, its
operational practice as well as business phi-
losophies. With this in mind, Ho has adopted
a philosophy based on "co-existence abilities
within opposites and differences”

“Design-wise, we used a lot of black colours
and wood elements, which reflects our
campany’s clear structure. | pay great at-
tention to every staff’'s workspace; junlor
staffs sits together within an area, so that
whenever a question comes up they can
discuss it right away; on the other hand
senior staffs have their own space while
director-level colleagues have their own
rooms,” says Ho.

Ho's 30-staff office is 4,000 square feet in size.
Despite high property prices, Ho lavished
his office with space, instead of desks, and
more desks, while carving out a large part
to make a boutique gallery-like reception,
an airy "Hall of Fame”, as well as a plush VIP
guest room.

“In this business, one must exhibit what it
does. Since many projects are colossal in
sizes; and drawings need to be placed prop-
erly, not too far nor close; that's why space 1s
important,” says Ho. Besides, guests visit their
office all the time; naturally, it's important
to manage their expectations. ”| care a lot
about the process of our guest visits” admits
Ho. That's why the flow, which slowly guide
visitors to all the firm's major milestones and
achievements, is nothing short of a well-
considered deliberation.
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“EMPLOYEES ARE, IN FACT,
THE BOSSES; IF YOU MISTREAT
THEM, WHO'S GOING TO WORK

AND MAKE MONEY?”
QUIPS BARRY

The liftad platform in the room is actually another storage
space for the drafts and sketches.
BRSNS  EXEAHLEETEER -
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Limited Space Infinite Creativity
*Making the best use of space in such a costly
city is the toughest of challenges” says the
designer, whose office had already faced up
to such tests. “Land Is in abundance in China,
so the buildings there expand horizontally. In
Hong Kong, they are reaching the sky, that's
why the raised flooring here Is our storage in
disguise” quips Ho.

Ho reckons the worst office design s only fo-
cusing on “stereotype’ or one that ignores the
needs of its staff or the business nature. The
ideal design approach must take into account
the practices of the business and its operation
as well as staff's needs and comforts. "Em-
ployees are, in fact, the bosses; if you mistreat
them, whao's going to work and make money?”
quips Barry. That's why choices of a little room
lighting and seating chair are of paramount
importance. Many buildings switch off cen-
tralized air-conditioning after normal working
hours. Ho invested to Install their own spare
air-conditioning system to sustain a comfort-
able working environment all the time. Ho
said that there was once a bar In the original
office plan for staff to re-charge. However, due
to continuous business expansion, it has since
turned into a little working corner for three.

Container STheyuan

Talking of impressive offices, Ho immedi-

ately turned our attention the offices of his
mentor Dr. Ho Tao, renowned architect and
designer of HKSAR's logo. Ho recalled the
offices vividly “He had two classic offices,
both are assoclate of criginal style with new
creativity, yet cost-effective. One stood in
Kowloon Tong. Built by 10 or so containers
to form a two levels-high siheyuan, with a
tree-filled courtyard In the middle. What a
marvelous idea! The other stood at North
Point’s old pier when it was still in operation.
It was another converted office but this one
sat literally In the middle of the sea. Dr. Ho
also had an office in Shanghal, which con-
verted from an old laboratory with double-
height ceiling”

While it may be tremendously fun and excit-
ing to convert old buildings, Ho points out
that given the stringent control in this field,
most designs simply cannot be applied.
“Who doesn’'t want to convert a container, or
special heritage houses and buildings? Yet
given stringent regulations, many concepts
simply cannot be executed. Else, the approval
process is far too long. So at the end, all in-
teresting and creative ideas are empty talks;
says Ho. He hopes that, in the near future,
he would get more chances to convert old
buildings, so that the space itself, as well as
their characteristic can be fully extended and
flexibly used.
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hefe you can immerse |
ery luxury under the sun

Four Seasons Place,
a name embodying prestige and
world class comfort, offers

lixury living in the heart of Central.

A leisured lifestyle from high above: %ﬁ

I Four SEASONS PLACE
* Gymnasium K, %

* Sky Lounge

* In-room dining service

* 24-hour multilingual concierge
* Access to Four Seasons Hotel facilities

(852) 3196-8228
www.fs phk.com 8 Finance Street, Central
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Fnterprise 2.0
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Web 2.0 was crowned the one millionth word

in the English dictionary. Besides representing a
revolutionary breakthrough to the internet world
allowing even more networking and sharing

of information, the second generation world
wide web is constantly spinning up innovative
concepts and software used in various contexts.
This include “Enterprise 2.0” used in businesses
and corporations.




ENTERPRISE 2.0 AS AN UMBRELLA TERM TO COVER ALL
WEB 2.0 NETWORKING TYPE PLATFORMS SUCH AS BLOGS
AND WIKI PAGES APPLIED IN CORPORATE INTRANETS.

TECHNOLOGY I

Ing Traditional

Commi lon Systems

Enterprise 2.0 is built on a new structure
entirely different from the traditional corpo-
rate information technology environments.
Through current, popular communication
approaches such as blogs, Wiki pages or
soclal sites such as Facebook or Twitter,
Enterprise 2.0 has overthrown the mode of
traditional internal communications within
businesses and corporations.

In tandem with the philisophy of Web2.0, En-
terprise 2.0 emphasises end-user is the focal
point and everyone Is encouraged to express
himself to the world through Internet. When
applying in corporations, Enterprise 2.0
could unveil "tacit knowledge” and thus im-
prove internal communications, productivity
and team synergy.

*Tacit knowledge”is a kind of “know-how" be-
ing transferred through personal contact and

trust, which is not yet codified or articulated.

Say when a staff takes leave suddenly with-

out delegating a colleague to take over his
works, then the replacing staff needs to
spend time to slowly learn and adapt to new
tasks befoe he can get on tracks. Enterprise
2.0 offers managers to exchange ideas with
staff effortlessly and may help codify “tacit
knowledge”
iterprise 2.0 In action

Let's see how Enterprise 2.0 is Implemented.
Let's look into several simple applications
Most organizations would kick-off the
Enterprise 2.0 by establishing a corporate
blog. Managerial staff would boardcast their
personal blogs onto the corporate intranet,
all staff could leave comments and subscribe
through RRS (Really Simple Signification).
Such blogs can also be open to existing and
potential clients to read and leave comments
online, which could be a valuable channel for
understand customers needs.

Another popular Enterprise 2.0 application
is the Wiki system, a collection of open-to-all
web pages which lets end-users write and
edit its content. Wikipedia is one of the ex-

ample. Wiki systems have become a popular
method for managing files and information
within corporations. Authorized browsers
could edit the content; save It for reference,
even chat online without sending emails.

nectant M
Instant ivic

oile Information

Immediacy Is a major advantage which En-
terprise 2.0 offers. With the popularization
of WIFI and 3-G, even if these people are
outside the office, staff can still instantly ac-
cess any company information through their

rmobiles.

Whenever a blog or a Wiki page Is updated,
RSS subscribers can instantly receive the new
information via the RSS reader available in
their computer or mobile.

I Cost

The use of Enterprise 2.0 makes information
sharing between individuals and corpora-
tions become simpler and easier. It also
costs less. Most Enterprise 2.0 softwares are
user-friendly and easy to install, and most
them are free.

User-friendly and Low
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THE RESEARCH ALSO GAVE A FORECAST THAT BY 2013,

ENTERPRISE 2.0 WILL BECOME A US$ 4.6 BILLION INDUSTRY,

Solving issues on security remains to be a
priority concern for Enterprise 2.0. Hackers,
viruses and maliclous software are all major
sources of security threats. Wikl pages, which
lets staff edits Its content anytime, Is a major
source of leakage of confidential company
Information. Openness and sharing are what
Web 2.0 about, which could not be totally
applied on Enterprise 2.0

When dealing with security and protection
Issues, one must try to strike a balance to
achieve harmony between sharing and
openness. Without security, one would risk
the leakage of confidential information; how-

ever without sharing, it would go against the
original spirit of Enterprise 2.0.

Whenever a soclal-networking web is allowed
to be used In a company, the organization
would inevitably be concerned about the time
a staff is possibly consuming by getting on It

To cope with the problem, many companies
have blocked access to websties such as
MySpace and Facebook. Having said that,
once a company finds the balance, it usually
realizes the benefits received from adopting
such web far outweighs the wasted time.
Therefore, the design of a soclal networking
web Incorporation should function as a large

Intersection that connects all staffs, to raise
productivity, but not to damage it.

Currently software manufacturers such as
IBM, Microsoft, Oracle and SAFP are all launch-
ing their new products and platforms focus-
ing on the idea of Enterprise 2.0, proofing
the concept have already become part of
the corporate strategies among mainstream
corporations. According to a research done
by Forrester, half of the global corporations
would adopt Enterprise 2.0 in their business-
es in 2009. The research also gave a forecast
that by 2013, Enterprise 2.0 will become a
US5 4.6 billion Industry, making it even more
prefitable than software producers.

The concept “Enterprise 2.0"was first introduced In 2006 by Professor Andrew McAfee of Harvard Business School, an information technology
expert who studies impacts of IT on businesses. He pointed out that Enterprise 2.0 could help complete intelligent tasks

efficiently, ralse transparency, improve productivity and encourage collaborative environment. It possess six key characteristics of

Web 2.0. He calls them *SLATES', which stands for Search, Links, Authoring, Tags, Extensions and Signals.

Systematic storage of masses amount of data
and sorting of by search engines lets end-
users find information easily.

MEAAHERERS R ET  LIES
EENREII%E - WE R E IR A
WmE e
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Forging the Interconnectivity of information
Into a meaningful system of information
ecosystem through popular models of link-
Iing and opening up permissions to use and
produce internal links.

B EARMEENED  ERER
MR EED  HEATRERRE . 8
K—EEEENRMERRME -

>

MNetizens’ absolute rights to express and
share their personal opinions and perspec-
tives have given rise to the popularization of
blogs and Wiki pages.

WEEEWKARREL  TEARBERESE
HEERIREAHY  9FEFE
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Enterprise 2.0i8 B - | 07420065F i1 HMFE E MBS E £ E 005 FE Sk S Andrew McAfeelR H + fhl Enterprise 2.014 %
EiEEARBT EAMREEEWKIERSWeb 208 - WA EHMTHNEYNTE RESEAE tMATCEDREEEIEESE
MR TIERE « ffiigHH  Enterprise 208 EWeb 2.0P~AEERY - ¥ 2288 [SLATES| + BlSearch - Links + Authoring * Tags *

Extensions }zSignals =

Liberalize the rights of information classifica-
tion so that such act Is no longer controlled
by management minorities but rather shared
and defined by end-users.

RIRAMA S HER - THaLBRAR
BEERAE MERMSERZETERR
pak R

When browsing a book for instance, the
system automatically recommends similar
or related books. Such extension technigue
can forge Information into a much wider and
more a massive network, thus improving
practicality.

TAWMAENER ARG EDERMLL
HRNEL RS  EEREERT <R’
ERAZRE A Hilhs ¢ IRINTAYE -

Subscribe for required news and information
through toocls such as RSS (Really Simple
Syndication) so that new updates can be
received promptly and conveniently.

EIRRSS [MBAEESR| FIA - ETHA
WHEM - EM—BE# B ElEml
M AEERFEBHAE -
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I or/id s Lusiness

Mobile [forne
MR T F1%

BlackBerry Tour

orporate users travel fre-

quently and mobile phone

has become their best busi-

ness partner to help them
connect all around the world. Being
known as "world phone”, BlackBerry
Tour supports 3G and 3.5G networks
as well as GSM quad-band network
abroad; this allows users to stay seam-
lessly connected wherever they are.
Besides providing the basic voice com-
munication, email and internet brows-
ing, Tour has built-in GPS with preload
BlackBerry maps which enable easy
navigation even overseas.

Business smartphone keeps you rock
BlackBerry Tour is not only a good working
partner to business travellers, but also an

36 | OFRCHIE

Various mobile phone brands have launched different smart phones that
are specially designed for business users, but among the most popular
brands, BlackBerry is still on the leading edge. Recently BlackBerry an-

nounced its newest model “BlackBerry Tour’, its major selling point is us-

“=* BlackBerry

12:27m

Friday, June 5

entertainment partner to enjoy and relax
throughout the trip. Tour has comprehensive
multimedia features with bullt-in music and
video players, it can quickly and easily synch
with the user’s Tunes® music library. In ad-

ers can stay seamlessly connected worldwide. Frequent business travelers

will have one more choice on smart phones!

dition, Tour has 480 x 360 resolu- 2l
tion HVGA bright display screen, :_ﬁ'
whether it is for watching video, - o o

e S
presenting pictures or web page = & o &

browsing, Also, it has builtsi b-..-_‘
MP camera with fla

zoom, autofocus, ImageStaliiliza® o> 4 o @

tion, plus Geo-taggi Mﬂ:;

recording functions, whiglecam g T B

fulfill the needs for photo taking or e

video recording during the tﬂp‘i ? |
£00 ¢

Specifications:

Size : 112x62x 14.2mm

Weigh : 130q

System  3.5G/ 3G/ GSM quad-band
TalkTime : 5 hours
Standby Time = 14 days



5.2 F- 1 5k R o 1) ) 2 v B
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REMFREE EAREARTREMSE -
#HiEA ItFRFHE] eBlackBerry Tours
HB3GR3.5G@ « i EGSMISRH, - B
ERAHESRESERTRE - REHTES
ETREATERRMBRRS - AFEER
ERTourliRZR L@ - FEARFTEE
i - TourfMEHGPSITE I - AR

1 H
Rf £ 112 x 62 x 14.2#
B 130%

&= - 3.5G /3G / GSMIY3E
imATEER  5/)0BF
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BlackBerryHhlE - BIE &85 - 777 BIRS
HEEM -

piigeq:td A

Tourls T RERSAE T {E L shaFiaig 2 o -
FRASERS 2GR - Rz Eane
SR Tour S EMERENE AR
TENSEEA SLREA EROBHNE -
E A EAFMiTune S LB - FB4480 x
360 EHVCARTR - BN ALURKES
REE - XS BWER - ENEE - Al
HERS FOEBEE R TS 18
S4B1E - 15 TourRBI08EEADS
g - A2 B Rk Geo-taggingZhiig + 7
AEEEE - DETLREERELEE
& + TRE AT - @

CORPORATE USERS TRAVEL FREQUENTLY
AND MOBILE PHONE IS THEIR BEST BUSINESS
PARTNER TO HELP THEM CONNECT ALL
AROUND THE WORLD.
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Sy 18/
Lnbellisthiment

racticality and durability is mostly sought in office %]j g 22}
furniture. However, practical does not mean that it
uriiture. HOWEVEL, practical €oe | i = ] XX
is boring. Of course a chair has its own particular

purpose and function, but a special designer chair can
transform an ordinary office into a spectacular office.

B B A RCEL KB SR T - (HLE AT R R —E S i
M- BT AEEENAR - R8> HEEE
SR O R R T RT - AR A MR TS L4 A IRET—
FEa B AL -

GE Plastic Chair
FPEAL &= EHH
HOMELESS
Kartell Frilly Plastic Chair
Kartell Frily B2

HOMELESS

38 | OFHCHIFE



MOST WANTED I
& ————‘
- |
|
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|
TN
Indige U-shape Wooden Chair
with Leather Seat —
UEE R s il
Indigo
PRACTICALITY AND DURABILITY
IS MOSTLY SOUGHT IN OFFICE FURNITURE.
HOWEVER, PRACTICAL DOES NOT MEAN THAT IT IS BORING.
— | ﬁl
!
—=
e B
g Left | Right
— Indiqn Sliding Bookcase Indigo Bookcase Walnut
g AR A
—]] Indigo Indigo
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. MOSTWANTED
Cir. Yes Chair {wh@
DrYesB&®H

HOMELESS \\

Spoon Chair {Dran@
SpoonB & !

HOMELESS

Kartell ERCS Roller C@
Kartell EROS 8 ¥ B #i

HOMELESS

HOMELESS | Mew Town Plaza i B #fid 7 b f 459

Indigo | Mew Town Plaza 8§t /7 5 2 8 35
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ENJOYMENT

Bring yourself up

Jo. Speed with a Cup of Coffee!

Coffee isn't called the black gold for nothing! Even if you arent obsessed about it, coffee
itself is a tremendously interesting subject. From its origin, its varieties, the different ways
of drinking coffee to the copious methods with which you can brew an excellent cup,
there is so much more toa cup of coffee than the necessity jolt of caffeine fo start the day.
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offee beans can be categorized into

four major varieties: Arabica, Robustra,

Liberica and Arabusta. Our daily brew

is usually made from coffee beans of
either the Arabica or Robustra varieties.

Currently, three quarters of the coffee cul-
tivated worldwide Is Arabica coffee. Grown
mainly in Central South American countries
such as Brazil and Columbia, Arabica coffee
trees adaore fertile, rainy and sun-filled slopes
located 1,000 to 2,000 meters above sea level,
where temperature is between 15 to 24 °C.
The higher the ground, the better its drain-
age, and the better the quality of its roasted
coffee beans. The beans themselves are quite
small, oval with a lightish green color, as well
as a curved crack in the middle. It has a strong
aroma and is rich in flavor.

On the other hand, Robustra coffee trees are
typically grown In tropical climate in much
lower grounds at about 200 to 300 meters
above sea levels. Mid-Western and Eastern
part of Madagascar near Africa, as well as
Indonesia in Asia are the main origins. Highly
adaptable to the conditions of the tropics,
diseases-resistant Robustra trees are easy
to grow and are harvested several times a
year. Rather round and a touch larger to its
Arabica cousin, Robustra beans are brown in
color with a straight crack down the middle.
Harboring a stronger, more distinct and bitter
flavor, the Robustra variety has much higher
caffeine content and is therefore used mainly
for canned or instant coffee, or In a mix with
Arabica coffee.

EMJOYMENT I

THE BEST WATER TEMPERATURE FOR MAKING COFFEE
IS 93°C; HOWEVER, REMEMBER NOT TO BREW IT FOR
TOO LONG, OTHERWISE ITWILL TASTE BITTER.

Brazil, the World Leader In

Coffee Production

The Arabica and Robustra coffee consumed
by the masses mainly comes from Africa &
Arabia. Asia Pacific or Latin America; with
the latter toping out the rest as the best-
known region for coffee production. Latin
America coffee carries a nutty flavor as well as
a relatively high acidic level. The best beans
are from Brazil, world’s number one coffee
export country. While products from Africa &
Arabia regions carry fruitier flavors - there was
a saying that coffee’s primary origin is Africa’s
Ethiopia - coffee from Asia Pacific regions are
richer in aroma and body texture.

Premium Coffee

Of all the coffees In the world, the Blue
Mountain coffee from Jamaica is the most re-
nowned premium variety. Produced on the
western side of the 1,800 meters-high Blue
Mountain region In Jamaica, coffee beans
from this area are of supreme quality. Given
its perfect climate and terroir, coffees from
here boost a utopian balance of bitter, sour
and sweets notes. However, since the grow-
ing area Is limited to a mere 6,000 hectares of
land, only 40,000 bags of Blue Mountain cof-
fees entre the world market each year. When
compared to the 3-million bags produced in
Brazil, Blue Mountain coffees are only avail-
able in a relatively small quantity; and hence
they're a lot pricier.

However, as for the world's most expensive
coffee, "Luwak Kopl” (mongoose coffee) is
definitely the most expensive coffee in the

world. This coffee is not by cultivation but
the coffee beans secreted by the Indonesian
luwaks (cats). Usually the Indonesian luwaks
will choose the ripest and sweetest fruits from
the coffee trees as their food, but the hard
coffee beans cannot be totally digested, so
they will be secreted out from the body of the
luwaks. The coffee beans mixed together with
the luwak’s saliva, gastric juice and the germs
in the intestines, due to the fermentation ef-
fect, the flavour of this coffee bean Is particu-
larly mellow and pure. Since this coffee bean
is rare so the price Is even higher than the first
class Blue Mountain coffee.

Releasing the Flavors of Coffee

Before coffee beans are made ready for brew-
ing, they must go through several necessary
stage of processing such as peeling, fermen-
tation, drying and roasting. The roasting
process in particular has a direct affect on
the taste of coffees. After slow-roasting the
beans at temperature reaching over 200°C,
all moisture evaporates leaving behind a
surge of bitter, sweet, sour and fragrant aro-
mas. The longer the roasting, the more bitter
the flavors, and the darker the beans’ color.
By contrast a short roast causes lighter color
and bitterness, and yet fruitier flavors. The
length of roasting should be adjusted to suit
the characteristics of the coffee variety since
the ideal roasting time is different for each
blend. For instance, for beans with fruitier
bites and stronger acidity, a short roast is
suffice to bring out refreshing notes and tex-
tures; however for smoother and more bitter
tastes, a longer roast is ideal.
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ENJOYMENT

BEST BREWING TEMPERATURE IS 93 °C.
NEVER OVER-BREW YOUR COFFEE OR ELSE

Here's the best way to make a cup of tasty
coffee: use only fresh coffee beans with stor-
age limit no longer than a week and grind
them just before you drink it. Pay attention
to the grinding process; grind the beans too
long and you will release too much bitter
flavour; grind them too coarse and the brew
becomes too light. Best brewing tempera-
ture Is 93 °C. Never over-brew your coffee or
else a bitter taste will ensue.

Filtered, steeped, distilled or pressed: there
are many ways of making a cup of coffee. Be-
sides, the coarseness of grounding, brewing
length, the steps and tricks involved all de-
pends on different tastes and poses various
challenges. Making a good, consistent cup of
coffee Is no easy task. If you care about your
coffee and prefer to make your own quality
brew at home, you're far better off getting a
good, solid, fully-automated coffee machine.
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ENJOYMENT

People around the world brew their coffer with different methods and styles. Mix of different portion of coffee, sugar or milk would brew
different kind of coffee.
HREMF AN ESERE  FrERWES R - DURRNR - NstEREEEATE - BkirE T TR S ek EE -

The most common coffee beverages include:

ERNUMGEREE

: Brewed by forcing hot water through finely ground coffee beans at high pressure. The process creates a
highly concentrated brew with a layer of creamy, dark golden foam on the surface. For Its concentration, It Is
often the base for other coffee beverages.

A R EE K B AR D SRR I B AR AR, - SR RUR IR & —ERERE S H S MYEASTERE « Espresso
BERHE  EEFAREKEER & -

: Blend with equal portion of Espresso, steamed milk and milk foam.
ARG REEspresso « FIFTBMBEMMETAMAK -

: Brewed by adding hot water into Espresso.
fEEspressoff i AEBEK o

: Also known as café au lalt. Similar to that of Cappuccio but more milk, the ratio of Espresso, steam milk and
milk foam Is 1:2:1.

Latte X #café au lait » BiCappuccinotfifi « B E ZHI0RIE « ynok - BB I 4 IRt BB 1:2:1

: Blend with Espresso, stream milk and sweet cocoa powder.

I A Espresso + FEEEIHFIFH AT AT #A A -

: Blened by an Inverted process by pouring Espresso into the steam milk and adding vanilla-flavoured
syrup on top.
B HIMeE =T R - B Espressoif ASUBFITAL - WEREMASHE EREERE o

:Blend with coffee whisky and thick cream on top.
EWHRNARLE LEENE-—EEEHSHE-Q
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I BOOK REVIEW

INSIDE

the

MIND

of the
TURTLES

.

How the World's Best Traders
Master Risk

Inside the Mind of the Turtle

Author: Curtis Faith
Publisher: McGraw-Hill; 1st edition {2009)

“I like risk. 1 embrace risk.”-Turtle trader Curtis Faith

Risk Is scary, to be sure, but it's a fundamental aspect of the invest-
ing world. Without it,profit would not exist. The trick is to accept,
anticipate, manage, and mitigate risk. In other words, master it.In
Way of the Turtle, Curtis Faith revealed the extraordinarily successful
trading system of the now-famous group of investors known as the
Turtles. Mow, in this highly anticipated follow up tothat bestseller,
Faith delves deeply into the risk-mastery strategies that made the
Turtles the envy of the investing world.

Inside the Mind of the Turtles provides expert insight into how great
traders combat the naturalbut counterproductive response to risk.
Faith begins by examining the nature of risk and thehuman being’s
natural response to it. Then he outlines proven techniques for seiz-
ing control ofit. You will learn how to:

- Set your main focus on acquiring gains — not avolding losses

- Place equal importance on assets already spent and those
still on hand

- Judge the quality of decisions based on their inception rather than
their outcome

- Avoid drawing cenclusions using too little Information

{Information provided by ET Press)
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For more book reviews, visit the website of the
Sun Hung Kal Properties Book Club at www.shkpbookdub.com
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 Serviced suites atop

" Kowloon MTR/AEL Station

with a spectacular harbour view:
= Studios

= One-, two- & three-bedroom suites
All with a fully equipped kitchenette

Lifestyle facilities:

= Roof-top heated pool

« Health club

- Lounge

= In-room dining service

+ 24-hour multilingual mnalargs

(852) 3718-8000

www. harbourviewplace.com

at the 1ICC megalopolis
1 Austin Road West, Kowloon

s Sun Hung Kai Properties

SignatureHOmes




KOWLOON WEST CHANGE

KowLooN COMMERCE CENTRE
ol H OB b D

we change

Sun Hung Kai Properties Enquiry Hotline: Ms. Ho (852) 2828 7899
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