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The gregarious nature of mankind manifests in
village development; villages then developed
into cities. City propels the development of
civilization and brings about economic takeoff.
The many ramifications shared by man and city |
is the core issue of the Shanghai Expo. OfficeLife
will introduce you the Shanghai Expo from an-
other perspective that is entirely different from
sightseeing. In this issue, we will also probe into
the modern development of Shanghai.

City development nowadays is all about
reaching the skyline. In this issue, OfficeLife
has invited Paul Katz, President of renowned
architecture firm Kohn Pedersen Fox Associates,
to explain the concept behind the design of
International Commerce Centre (ICC), the tallest
building in Hong Kong, you are then ushered
into the sky100, the observation deck on 100th
floor of ICC, to get a glimpse of this Hong Kong
new landmark and the up-and-coming top-
notch attraction for both business and leisure
travelers.
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COVERSTORY

“Better City; Better Life, the theme of 2010 Shanghai Expo, represents the common wish of the whole
mankind for a better living in future urban environments, by seeking equilibrium among people,
city, and environment. Not only does the Expo bring the world closer together, it also helps generate
business opportunities for entrepreneurs while enabling a better life for city dwellers.
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Shanghai Expo has received 8 million visitors
in the first month since it opened. It is the
first integrated exposition centered on city
with the slogan “Better City, Better Life". The
organizer set to explore the relations be-
tween city and life from three perspectives,

o

namely “people’, “city” and “environment”.

Urban development has come a long way
from living together to striving for a better
life and to building a more sophisticated
community. As today’s urban development
across the world assumes a rapid pace, it is
of utter importance to understand the de-
velopment patterns and limitations of cities,
and the concordant interaction among men,
cities and their surroundings if better city
and better life are to be aimed for.

The panoramic “Riverside Scene at Qing-
ming Festival” showcased in China Pavilion
is a perfect embodiment of century-old
urban living and commercial activities. From

4 | OFACHIE

this magnified replica in display, one can
observe the many facets of daily living in
the bustling Bianjing (today’s Kaifeng) - the
largest city of the world during the Northern
Song Dynasty. Originally captured in the
form of panoramic scroll painting, the 600
characters and scenes depicted in “Riverside
Scene at Qingming Festival” come to life
through animation, detailing a day’s urban
activities and the man-city interaction

thus arisen around the clock during Song
Dynasty. Dubbed “The Crown of the East”,
the roof design of China Pavilion is inspired
by ancient interlocking wooden brackets.
This distinctive silhouette is conceived
based on the concepts of “The Orien-
tal Crown of Splendid China”and
“The Barn for Affluent People”
that embody the spirit of
Chinese culture.

Centering on the
theme “Chinese
Wisdom

in Urban Development’, China Pavilion
launches visitors into the quest for “Oriental
Footprints”in the 30-year of urban develop-
ment odyssey since the inauguration of
Chinese economic reforms. The journey
plunges deep into history in order to formu-
late insights into future development. It ex-
amines the characteristics of, the challenges
faced by, and the solutions for Chinese
urban development from a humanistic point
of view. Through this mind blowing, thought
provoking and dazzling journey showcasing
the essence of progress over the last 5,000
years, visitors will be able to experience the
“Chinese Wisdom in Urban Development” to
its fullest.
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* The two grade A office towers of Shanghai IFC encom-
: pass a total floor area of 2 million square feet and fea-

© ture state-of-the-art IT facilities. The new HSBC China

- head office is located in the phase one Shanghai IFC

© —HSBC building, recently launched this year.
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To build a healthy city, one must address
the issue of promoting benign interaction
among people, city and environment.
With this premise in mind, the organizer
presents, in the Shanghai Expo, the
challenges global urban development
faces. Sprawled along both banks of

the Huangpu River, the exposition site
boasts pavilions dotting the vast area
between Nanpu and Lopu bridges. A total
of 189 countries and 57 international
organizations collaborate in this event to
showcase their own versions of “Better
City, Better Life".

6 | OFFICELIFE

If a better insight into urban and economic
evolution is what you are looking for, why
not go outside of the exposition site and rub
shoulders with ordinary Shanghai citizens
on the street to experience the vibes and
dynamic of this cream of Chinese cities.

In preparation for the Expo, the Shanghai
municipal government has invested

over USD 95 billion to improve the city’s
infrastructure. Facilities such as Pudong
and Honggiao airports, as well as metro
and highway networks have undergone
expansion. Adding to the inauguration of

the international cruise terminal, enormous
opportunities are created in commercial and
residential property markets. This elaborate
facelift lays a robust foundation for the
future development of Shanghai.

The Shanghai Expo takes the lead in

the exploration of urban community
redevelopment. The organizer maintains an
“Urban Best Practices Area” in the exposition
dedicated for the exemplary urban renewal
initiatives and architectural projects of the
genre. As a matter of fact, it is not difficult at
all to observe brilliant urban planning ideas
in the city proper of Shanghai.
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Shanghai IFC mall
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: Also opened is the 1.1 million square feet Shanghai

© IFC mall. Its sleek and elegant interior design gives a

* cozy aura to the vast shopping space. Home to world-
. class luxury brands, flagship stores and Michelin star

© restaurants, the first deluxe PALACE cinema and Life-

¢ style Specialty Store city'super, the mall is the leading
* retail space in Mainland China offering a brand-new

. shopping experience.
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Shanghai IFC -

An Outstanding Example of Urban
Integration

Situated in the CBD in Pudong Lujiazui,

the Shanghai International Finance

Centre (Shanghai IFC) is the jewel of
Shanghai’s answer to Manhattan New

York. The twin towers of Shanghai IFC is

the landmark project of Sun Hung Kai
Properties comprising IFC mall, the five-star
Ritz-Carlton Shanghai, Pudong and IFC
Residence, a deluxe serviced suite hotel and
grade A office spaces. Spanning a vast area
of 4 million square feet, the property offers
a holistic commercial, shopping and lifestyle
experience.

The project is another brainchild of

Cesar Pelli, the mastermind behind the
International Finance Centre in Hong Kong.
The architecture maestro visualizes the

two breathtaking towers that blend into
the master layout of Lujiazui district. The
property offers a panoramic view over
Huangpu River, Oriental Pearl Tower and
the glorious Shanghai skyline. The majestic
twin towers, coupled with the scintillating
facade of the mall, resonate the epic beauty
of the exuberant Pudong. A new world-class
landmark is thus born.

8 | OFFCHIFE

The Shanghai IFC is connected directly to
the Lujiazui station (Metro Line 2) of the
city’s impeccable metro network, which links
Honggiao Airport to the west; and Pudong
International Airport to the east via the
Maglev line. Meanwhile, the construction

of Lujiazui metro-railway (Metro Line 14)
interchange station is also underway.

Experience the harmony among
“people, city and environment”

The planning of the Shanghai IFC also takes
into account the harmonious correlations
between the structure and its surroundings.

A ground level garden is conceived
comprising fountains, landscapes and
recreational facilities. Environmental aspect
is thoroughly contemplated too: 20% of

the parking space is developed into green
belt; UV-protection glasses are used to let in
natural light, which results in the reduction
of electricity consumption of lighting
systems and air-conditioners; and CO2
detectors are installed to monitor air quality,
etc. the Shanghai IFC is the first commercial
property there to receive the LEED gold
pre-certificate for office building from the
United States Green Building Council —a
substantial recognition for the developer’s
tireless effort to promote environmental
protection.
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PERRERRRIERE
The Ritz-Carlton Shanghai, Pudong
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The Ritz-Carlton has opened its 7th hotel in Mainland

China in June this year. Occupying the top 18 floors

of 1930s Shanghai. The property features a wealth of
well-conceived restaurants & bars, spa centre - ESPA,
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Connecting
“The ground with the sky and the water”

“The concept behind the design of ICC is to connect the ground with the sky and the
water - the three main elements of Hong Kong; claimed Paul Katz, President of the
world-famous architecture firm Kohn Pedersen Fox Associates (KPF). So how does Katz
employ these elements in this unique development project?

10 | OFFICHY




ACROSS THE HARBOUR.”

orn in Cape Town, South Africa, Katz
studied Architecture in Israel Institute
of Technology and Princeton Universi-
ty. The mastermind behind numerous
large-scale skyscraper projects, Katz confesses
that Hong Kong International Commerce Cen-
tre (ICC) leaves the deepest impression.“ICC s
the mostimpressive skyscraper in that it plays
such an important role and occupies a domi-
nant position in Hong Kong, which is the most
significant city for high-rises in the world.”

Bringing together the ground with the sky and
the water, ICC portrays the vision of a soaring
dragon. Curtain walls are tiled similarly to the
glittering scales of a dragon’s body, where the
glass extends from the ‘head’ to ‘tail, connect-
ing the turquoise-blue sky, Hong Kong’s city
landscape, and Victoria Harbour’s ocean view.

Inthecitythatneversleeps,the colourfullights
reflecting off ICC’s curtain wall embellish the
Hong Kong night view, where the vibrant re-
flections sparkles kaleidoscopically. ICC mim-
ics that of a shimmering dragon and adds a
spectacular view to Hong Kong's skyline.

“The tower’s subtly tapered re-entrant cor-
ners and the gently sloped curves at its base
are designed to optimize its wind-resistant
performance. These curves splay out at the
base, rooting the tower in its surroundings,
while creating sheltering canopies on three
sides which protect the pedestrian environ-
ment from the downward winds generated
by the tall tower,” Katz adds.

One of the tallest buildings in the world, it
is no easy feat for ICC to be distinctively dif-
ferent from other skyscrapers. However, Katz
believes that a core value of design is that a
building needs to complement and interact
with its surroundings, a principle fully em-
braced by KPF.

“With this project, KPF sought to create a dia-

logue with the existing landmark ifc across
the Harbour,” Katz says

As the tallest Hong Kong tower to be built on
the waterfront, ICC enhances the city’s shore-
line with its sleek and minimalist design. It
echoes with International Finance Centre (ifc)
on the other side of Victoria Harbour, and the
two iconic buildings act as the welcoming
gateway to Hong Kong's harbour.

ICCis situated above the Kowloon station, of-
fering convenient transportation to business
individuals as well as international travellers.
Ittakes only 20 minutes from the Kowloon Sta-
tion to the Hong Kong International Airport,
the tower will also be connected to China via
the future Express Rail Link.

The biggest challenge for a fully integrated
complex which converges office spaces, ho-
tels, residences and a shopping mall, accord-
ing to Katz, is to conceive the best way to di-
rect visitors to their respective destination.

“We addressed this by creating a vast po-
dium and multiple ground planes with spe-
cial points of entry: buses and trucks at the
ground level, office workers arriving at the
mid-level concourse through the shopping
mall, and the private drop-offs for executives
and hotel guests at the upper ground plane.
One of the advantages of high-rise is that
you can assign different functional zones to
stream visitors.” Katz says

KPF has incorporated state-of-the-art tech-
nologyinthedesigntoenablelCCasaleading
commercial building with green innovations.
Katz elaborated on how ICC has installed
Hong Kong's first double-decker lift systems
which offer better energy efficiency and en-
hanced security.

The elevators use a passenger smart card sys-
tem to maximize the efficiency of transpor-
tation by assigning lifts to groups of people

INTERVIEW

with nearby-ranged floor destinations. This
minimizes both waiting times for lifts as well
as wasteful starting and stopping of the lifts,
increasing business efficiency and saving over
12% in power consumption.

Reducing carbon emission is a directive of
all green-conscious commercial develop-
ment projects. KPF has collaborated with
Sun Hung Kai Properties and the Hong Kong
Polytechnic University to develop an energy-
optimized air conditioning system. This sys-
tem employs features such as a centralized
intelligence control, energy consumption
monitoring, 24-hour system supervision,
and interactive regulating system. The sys-
tem collects and analyzes data according to
daily and seasonal variations to optimize en-
ergy savings and air temperature. ICC is the
first office building equipped with this new
environmental technology, reducing energy
consumption by 15% when compared with
regular office buildings.

The yearly energy savings from the two tech-
nologies can reduce power consumption by
12% and 15% respectively, sufficient to power
6,500 families of four for a month.

As a world-renowned architectural firm, KPF
has launched numerous skyscraper projects.
Katz believes that skyscrapers are not merely
competing to achieve height, but in fact, a
sensible solution to the urbanization and
population growth in Asian cities. The verti-
cal development concept adopted by ICC is
KPF'sanswer to theimmense pressure of rapid
urban growth in Hong Kong.

“Dense clusters of tall buildings connected by
mass transit have a smaller carbon footprint
than the alternative of urban sprawl. Hong
Kong has one of the lowest energy use per
capita in the world, which can be attributed
to its vertical density and integrated trans-
portation system. Building up, not out, is a
sustainable long-term solution for Asian cit-
ies” Katz says

OFFACHLIFE | 11



INTERVIEW

9 [ 35 44 SE i T Kohn Pedersen

Fox Associates (KPF) ##Paul Katz

@dl=($ﬂn\wﬁmlccmTf¥
ﬁ%\amiff%J~ TLJ

KatzEREIEFAEE - HRIEABHNET
BT RERLHTEASREELESN
LREZERAEHERRNEEER - HE
= - AAMICCERRPRRA M —(EIE

o [ERBEELAREENERKNE
ZWH - ICCIHIBEEEEMMAL - FALTE
EEBIEFEBENME £ KENERE
BFRA - |

ICC# TR ~ ] - 8] B8E—
B REATWARBIRREN—E 3
] SR REEEMOEBRE [
BH) - [REHE] BEMEE (2]
Eﬁf)ﬁi%%%ﬁﬂ" R R E R

CBBRTREREBERERER -
uy? REWRE - ALFEER o

ERREES  BUPE - BEER -
Bt B BRIEICCH RS
bOEBRBRA G - BEEEEEY
BB - SICCHE RS T E DT
REWMER BREBOER  SABR
Hoik o

Katz fi% : [ REILENFEAM AR
e ARESMRGTAE - BRER
BIEABERRIERNAL N MR - ”
BEREAABESEEFELERL - €K
BEORRSEPERRZE > ERH=ZEMNTT
ABRACERERORERE - |

ERE2ARRRERERZ WESE
) ICCEE—RERKEFREEML - K
MAIHECHERE - BEE— Kk - T~
BKatzR BKPF—BHEFENRERZAE
B RRET - BT AE M RIE MER R
& - MIERtERMNBIIEER - I RICCHE
AJB—E — AR -

12 | OFICHIFE

o L
a i r — o £
s PO IR N - i v
L | T i B =y
s e = L
e, o ik AR TS - B
3 it
¥ B 1 [ L -;\ -
L < '.."‘ T -
” - | ﬁ" C
Ry
| :
# I
1 -
| q .
_
i d e
[} l - . 5
‘1 B n e R

.1f'



INTERVIEW

EEBARES  KPFERBICCHRIUN#ENHF
HEERER&RPLO (ifc) RAMES -

T

I

T

i
4

TTTTTT
|

CERa i = L
v o M Pathie - e 4 i
T = f

‘ulp "

fif

I
I

i

" 'ﬁ'ij

i ply aoSali aapiaied
s e 19
"

- W

OFFCELIFE | 13




ABEEIEXMARE > BRESMAREHE
BEFISRLXBRSRRIRMRMEE HmaRat -

1-I

ERfe L,
% BEE S HO
ALXIE - 5
P EEXE
IHEEAEZE &
FRD SR T 2 H
B BR&EBICC ' BF LEREEH

M y
Kohn Pede is a +vor|d—re—
nowned ar asizes quality

i

| SE= gy
design and is > firm excels in . u
juxtaposing lo i dgreen o i

elements in its design, ndfunc- . s— u
tion. Over the years, KPF has been participating in - e e T [
development projects across the globe, and some | ﬂ ¥
of the more famous examples include Shanghai ICC, H — ¥ Rl RESARF - ERIEH R
Roppongi Hills Tokyo, The World Bank Headquarters 1 SRATHEED - AAVKA SIS - A
Washington D.C,, Buffalo Niagara International Air- ] ’ T %1 %RBC Centre &F N
port, IBM World Headquarters New York, RBC Centre : . . ] S ) FLE - HRRREAAR
Toronto, and Marina Bay Financial Centre. Further- &= ! = b TFR RSN TE
more, Roppongi Hills Tokyo has been identified as & - ] = (3

the quintessence of modern architecture, further " | . B AT ©

solidifying KPF as an industry leader. .

14 | OFFICELIFE



EHE R & B0 E FE
Katzfgtt © [EEMEEE+ - KPFEHE
ICCEE TR AT ENEEIZER & 5
ol (ifc) BFEE © |

ICCREZERRNEEY  BEMmE 2
HRGRRATREEENERR - BEEN
ifCEARSTE - EIRMEML - RE B AEKER
B [#EME] - SADBHNBNES
KEHLRME - KATBHITREMS -

ICCRINNBERETL L& - REERENT
BECE - IREHAEBAIEHRESERFE209
% - IR R R RN R A S R E R AL B
o BEEIVE/E - BREBBAL
HEBIRE - HRICCHEERE -

T8 KatzRBICCHER—ERAMAE -
BIE - FERBSEZTTERENGEARAK
12 ERFHRE LB LR RER - —NA
AR EEE D REIE B H B & -

[ AMIaIE T — @ EFE A F & & AT A5
EMEETRIAL - PIIE L R EEA{E
WHEAN  BEIAARBYES LPE
REMERAKRE  MBEEEZRARIT
BAERAINELEFENERETRE

Curtain walls are tiled similarly to the
glittering scales of a dragon’s body,
where the glass extends from the
'head'to ‘tail. 17 2Rk F A% fE /B B 1)
HEEE (5] @ [#

B HERMEZE R MK
BREDD °

B aEBNTFEEAUNEIETRNET -
@A TREMFHE © ] Katzii

BEEReEE

BRUELASN - KPR RIS At RTBER K =R
BERHE - BICCITIEK EIRFRMBE &G
BEXMEE - Katz®k~ ' ICCERTHBHEE
HBERLEFNSHEERBARKES B
AR PEAEE -

BEREEFNES  REERZUEER
BT - B RREANELES &
FIEREREENREEASER  THEE
BENEE  BERSOEFEIERRSXK
i EEBEE D B RATELKIER D Tt
THREN EEEREFRRBRE 8K
THERB R G REMR T H12% - EABE
RREEEER AOVLFNHERD
ARESHE -

BTN E - I ERERIRNR AL
ERERHIBIIMNEE - KPFRZEREEH
REME  BMATAEIKRE  BAEN
PREFRGETHR  ABEL-ERE
MR BERS  AURETREEEED
D BRIBEERE (BB - 24/ R
EER - NREEAHERE - BBIEH

INTERVIEW s

B [BEER | - WERICCHERIEMELIRAEM
g RREREROENRREL - 2470
RETHETNEEDN - LWRFEZNRH
R RGN - BRIARERENTIE -
RMHESEAMEEEREN - B EHRER
BE - IR SICCR BRI
REH15%, RABRIHERIN - TRER
RIREHRFRISE -

MIBEHFIRIREE R AR — A E M ETRE
BREHREHE12%815%  BFEEATHNE
7172%96,500EM ARE—EAEA -

FEBRBERAIR

BRI AZEZNEEERH  KPFEFEE
BRVEREENER  KatzR BEXKE
W AELERENZRE - RN
{EEAOZBRNFZER  ICCIEIERKPFUAE
TERRSMEEMEBRSRIMERE N RE o

[BENSEBAENEBERTAEERE
— o LR ANETE AT EE - EARRE
BERERENIRBEE - BTE LB -
BERERABEREEERENLEZ
— 2RMTmRREER  URATEN
B MSEERNER  BYEE
METHEERORENR - | Katzit @

OFFCELIFE | 15



BN PANORAMA

) [ loor

720074

Arranging tours of Hong Kongs main
attractions for visiting guests or business
partners is always an important itinerary
besides formal business meeting. ‘sky100; a
soon-to-launch premier destination, offers
visitors a majestic view of the city from the
highest observation deck in Hong Kong,

16 | OFMICELIME

Many of the skyscrapers in
major global cities are housed
with observation decks for
visitors to enjoy the city scene
from a bird’s eye view, one of them being
the New York Empire State Building made
infamous from Hollywood films. sky100,
located in International Commerce Centre
(ICC) - the tallest building in Hong Kong, of-
fers a breathtaking view of our international
metropolis. Combining working, living,
shopping and relaxation within one loca-
tion, ICC gives visitors a unique “one-stop”
urban travel experience, that neither busi-
ness nor travelling visitors should miss out.

The Highest Observation Deck in HK
Built on the waterfront, 118-storey ICC, the
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highest integrated building in Hong Kong,
strikes an aesthetic dialogue with ifc at the
other side of Victoria Harbour, thus add-
ing yet more grace to the city’s shoreline.
sky100 is located on the 100th floor of the
building and at 393 meters above sea level.
Itis the only destination where visitors

can enjoy a 360°-view of this international
metropolis.

At sky100, visitors can enjoy different mo-
ment of our ever-changing city. By day, the
epic beauty of Victoria Harbour is accented
by matchbox-like architectures; in the late
afternoon, the view of the sun setting in the
west is augmented by the colorful sky hues;
at night, the glamorous city night scene is
full of life, echoing the vibrancy of the city.




ATION WHERE
A 360° VIEW OF THIS
INTERNATIONAL METROPOLIS.

Brand New Travel Experience

sky100, covering 30,000 square feet, will boast
state-of-the-art multi-media exhibits describ-
ing the history and culture of our unique city,
together with a visitor centre providing com-
prehensive tourist information. In addition,
advanced telescopes and audio-visual guided

| tours will help visitors to better understand

Hong Kong’s landmarks and surrounding
scenery. sky100 ambassadors will be giving
a warm welcome to the tourists from around

| the world, leaving a positive impression of

Hong Kong and its vibrant culture, as well as
helping visitors to enjoy a remarkable and
unforgettable travel experience.

The Premier Choice for Business Visitors
Home to many multi-national enterprises ICC

RTCMER: ¢

is the new hub for international business. Af-
ter a hectic conference business travelers can
take the advantage of being in ICC to enjoy
all the best that Hong Kong has to offer. They
can pay a visit to the world-class attraction,
sky100, and indulge in the stunning beauty
and eclectic fun of the city.

After a day’s work in the 2.5 million square
feet of office space at ICC, business visitors
can enjoy the Hong Kong view at sky100 and
first-class international cuisines on the 101st
floor of the tower. Being it a business meet-
ing, or friends gathering, all can admire the
dazzling view while indulging in delectable
food and wine.

Business visitors can also check out the

PANORAMA IS

upscale shopping complex beneath ICC. With
over one million square feet, ‘Elements’ offers
a holistic and vibrant urban lifestyle with
luxury brands, fine restaurants, cinema and
ice-skating rink - all nested under one roof.

For accommodations, visitors are offered
choices of staying at The Ritz-Carton, Hong
Kong's tallest hotel, the distinctively stylish
W Hotel or the luxury serviced suite in The
HarbourView Place that are pledged to offer
visitors a“home away from home” with cus-
tomized services.

sky100 is connected via a variety of public
transportation, including the metro, airport
express, cross-border coaches, providing
visitors convenient and easy transit to China
and abroad.
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Forging a new landmark in HK

sky100, the observation deck of the ICC, is
yet another iconic project of Sun Hung Kai
Properties (SHKP). Dr Raymond Kwok, Vice
Chairman & Managing Director of SHKP says
“The Kowloon Station development is a key
integrated project that will enhance Hong
Kong's long-term prosperity. At the heart

of the development is ICC - Hong Kong's
most prominent landmark. Its observation
deck will offer the highest vantage point in
Hong Kong allowing visitors a breath-taking
panoramic view of the entire city. sky100
and XEE100 vividly reflect the mesmerizing
view from the 100th floor of ICC, where
tourists from all over the world will be able
to overlook the hustle and bustle of the city.
We will open this vantage point to tourists
from around the world and let them enjoy
spectacular views of Hong Kong. | am also
confident this landmark development will

18 | OFHCHIFE

“ap

be a big contribution to Hong Kong.”

Sky 100 naming contest

Sun Hung Kai Properties hosted a naming
contest for the deck, people around the
world are invited to enter a contest to name
the ICC Observation Deck. They should ap-

N
skylOO

ply their creativity and come up with Chinese
and/or English names that are emblematic,
evoke Hong Kong’s beauty and the world-
class of ICC. Almost 3,000 entries were re-
ceived from around the world, out of which a
meticulous screening process chose sky100
in English and X% 100 in Chinese.
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An energy server with a size of a standard park-
ing space supplies power for 100 families. & =
_ A BEGhERENE BTA00ERE

-
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A team of scientists continues its findings
from the NASA programme and develops
a brand new carparking-sized energy
server to turn a 30,000 square foot-offices

power on!

o-founding the Bloom Energy in

2001, Dr K. R. Sridhar, extended

his findings in the NASA’s Mars

programme to the earth. The
programme was originally to develop a
technology to sustain life on Mars, which laid
the groundwork for further development on
fuel cell, the heart of Bloom Energy Server.
In 2008, the server, also know as Bloom Box,
was born. Nowadays, several large corpora-
tions, such as Bank of America, Coco-cola,
eBay, FedEx and Google, have already in-
stalled this technology to lower their energy
costs, as well as carbon footprints.

Bloom Box is an on-site power generation
system, which generates power with renewal
resources or conventional fuel. Its beauty
lies in its ability to generate power from con-
verting and nearly any fuel source - range
from natural gas to a wide range of biogases
- into electricity via a clean electrochemical
process, rather than dirty combustion.

Comparing to conventional power grids and
generators, Bloom Box is more environmen-
tal friendly. Conventional power grids rely
on oil and coal to generate power. These
non-renewable resources take time to form
and are liable to deplete one day. Besides,

when burn, they release carbon dioxide,
mercury and kinds of suspended particu-
lates, causing major pollution to the envi-
ronment. Meanwhile, depending on which
fuel source is being used, fuel cell-powered
Bloom Box generates less waste and a small
amount of carbon dioxide during the pro-
duction process.

Conventional power grids transfer electricity
via cables and towers, which cause around
20% electricity wastage. As Bloom Box is
an on-site generator, which does not induce
transmission loss, power efficiency is double
that of the grid.

Each Bloom Box consists of thousands of Sol-
id Oxide Fuel Cell, which is a flat solid ceramic
square made with a sand-like-powder. The
cost of which is relatively low in comparison
with expensive metal used in other form of
power supply.

Sridhar, chief executive officer of Bloom
Energy, said, “Bloom Box takes a certain type
of sand is plentiful and available in several
different parts of the world, and bakes into
ceramic membranes that are a key part in
making the fuel cells” Sridhar called the pro-
cess the “powder to power.”

Each tiny fuel cell can generate 25 watts of
electricity, equivalent to the power needed
by a light bulb. Being able to stack up lie
building blocks is one of its advantage. As-
sembling a big block with size of a carpark-
ing space can produce 100 kilowatts of elec-

GO GREEN

5 BLOOM BOXES WERE
INSTALLED IN HIS
COMPANY’SHEADQUARTER,

EBAY CEO JOHN DONAHOE SAID

tricity to provide enough power supply to a
30,000-square-foot office or 100 families.

Also, Bloom Box is more reliable when com-
paring with those traditional renewable ener-
gy, such as solar and wind power. Bloom Box
is not restricted by changes in weather, and
can provide round-the-clock power supply.

Bloom Box operates like web server; a bad
cell does not bring down the entire system.
Instead, technician just needs to swap the
bad one out without interrupting the flow of
power. Overall power supply is reliable.

John Donahoe, CEO of eBay, said that, 5 Bloom
Boxes were installed in their headquarter last
year, meeting nearly 15% of total demand
for electricity. He pointed out that these 5
boxes produced more power than the 3,000
solar panels they had also installed in the
headquarter, which had saved the company
USD100,000 of electricity bill in 9 months.

Meanwhile, Bloom Energy is studying ways
to bring their new technology to general
users. Ultimately, it will be combined with
other green resources to create power.

As an international metropolis, Hong Kong
consumes a shocking amount of power
each year. In addition to reducing energy
consumption, innovative energy-resource
technology, like Bloom Box, may also be
a consideration for every organization to
implement their social responsibility to cre-
ate a green future for all.
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“Dr Sirdhar demostrated the fuel cell, the heart of Bloom Box, is a solid ceramic square made with a sand-like
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5 Bloom boxes produced more power than the 3,000 solar
panels they had also installed in the headquarter.
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If you walk into the office of Steve Leung, a renowned award-
. winning architectural and interior designer, what type of work
e space would you envision?

An eight-time winner of the Oscar-
equivalent Andrew Martin International
Awards, Steve Leung is the mastermind of
his interior design company, which wins
numerous internationally interior awards
since its establishment in 1997. 7 Z4&
HERERBARNERAY © Y
ERRFTAAIR1997FEKL - BEE
NIMNEHIIE - BREFREEARTR
H# < Z B HYAndrew Martin International
Awards \EBIE R 2 IRER EAN RS
fiz— e
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WHITE IS ALSO A PERFECT SETTING FOR EXHIBITING
OUR CONTEMPORARY ART COLLECTION, WHICH GIVES
THE OFFICE ITS CHARACTER AND INDIVIDUALITY.

hen architectural and interior
designer Steve Leung moved
into his 20,000 square-foot
sea-view office last year, he
completely altered the previously dark and
mysterious ambiance. The work space is
redone in a refreshing white to provide a
stage for displaying extravagant yet tasteful
contemporary art pieces. In combination
with the breathtaking harbour and mountain
views, the renovated office offers the staff
members an amazing work environment.

Steve: | use white as the main palette for
the office interior to revitalize the previous
feeling of gloominess and mystic. White
compliments the building’s expansive
windows, allowing both natural sunlight
and the spectacular sea view to enter and
enlarge the room visually. Furthermore, |
add numerous artistic elements to the of-
fice. The white shows off the contemporary
artworks and flourishes the unique charac-
teristics of the spatial design.

Steve: | am especially satisfied with how
modern design juxtaposes with the contem-
porary artworks to create a rich visual effect.
The atmosphere of relaxation is infused in

—

the daily busy work life, providing inspira-
tions to the staff’s creativity. This arrange-
ment is part of the reason why | collect
art, and | particularly admire the works of
contemporary Chinese artists such as Wang
Guangyi and Zhang Xiaogang. Kwai Fung
Hin Art Gallery has also demonstrated their
support by contributing over ten pieces of
contemporary artwork for display. The art
pieces will change regularly like that of an art
gallery, so everyone can enjoy viewing paint-
ings and sculptures while walking along the
L-shaped corridor.

Another element | am pleased with is using
the new office to offer visitors a unique ex-
perience. Staff members, dressed in pristine
white uniforms, offer visitors an extensive
selection of high-quality coffee, Chinese teas,
and western teas. | would like our visitors to
enjoy our warmth and hospitality so that they
can fully experience the company’s philoso-
phy of “Enjoy Life, Enjoy Design” firsthand.

We spare no expense in providing an excep-
tion environment for our staff. This includes
ensuring the availability of office equipment
and tools necessary for design work, refer-
ence reading material, as well as drinks and
refreshments in the pantry. An open space
for resting or small group discussions is also
essential, because a great working environ-
ment can improve the team’s internal com-
munications and stimulate creativity.
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ENERGY SAVING DESIGNS ARE
PARTICULARLY POPULAR FOR

COMPANIES ATTEMPTING
TO BUILD CORPORATE
RESPONSIBILITY.

Of all the offices you have previously
visited or designed, which one has left
you with the strongest impression?
Steve: | would have to say our old office, situ-
ated within an old industrial building in North
Point. This design encompassed the essence of
contemporary minimalism, starkly contrasting
the backdrop of the worn-down commercial
building. Usually, reception areas are designed
to be brightly-lit, but since this reception space
did not have any windows, we went against
the norm and altered the entrance space to be
dark and mysterious. To reach the office from
reception, you had to pass through an antique
mechanical sliding gate, which added another
element of surprise. My office was located at
the end of a corridor lined with sculptures and
paintings. The moment you entered the room,
your eyes feasted on a magnificent sea view,
and the natural sunlight and the darkness of
the reception formed an opposing contrast.
The entire design embodied playfulness and
comfort. To this day, it remains one of my
favourites.

28 | OFACHIFE

What are your primary concerns when
designing offices, and which areas re-
quire special attention?

Steve: A corporate office design represents
the brand image of the company, so it is more
than just selecting the desks and chairs. We
must first fully understand the company’s
background, industry, philosophy, and culture
in order to design an office space that reflects
and compliments its image, allowing staff
members and clients to experience the deeper
meaning behind the brand.

Offices for creative industries such as advert-
ing and design should offer feelings of com-
fort, creativity, and grace. On the other hand,
the office design for a financial institution
should exhibit an ambiance of professionalism
and trustworthiness.

What should an ideal office be like?

Steve: Interior design is a part of the creative
industry, a good working environment is vital
to igniting inspiration and creativity. | have al-

ways firmly believed that catering to people’s
needs should form the foundation of an ideal
office design. Even in a working environment
you can infuse the feeling of homeliness.

Having cooperated with Sun Hung Kai
Properties (SHKP) for so many years,
you must be familiar with the com-
pany’s philosophy of “Building Homes
with Heart.” On the topic of the feeling
of home, what are your thoughts re-
garding SHKP’s values and commitment
to quality?

Steve: | have been partnering with SHKP since
1997. From my first show flat for Symphony
Bay in Sai Sha to the latest one for Larvotto in
Island South, our partnership is founded on
mutual trust and synergies. Both of our orga-
nizations have extremely high standards and
conviction to quality, demanding perfection
on every minute detail. SHKP has also always
given us a high degree of creativity leeway.
This allows our designs and projects to be
revolutionarily innovative.
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Steve Leung's office is decorated with white and simple furniture to accentuate the stylish art pieces on the wall
and the amazing harbour view out the window. 2RERE TAERIAR B BN EREFE - REBGARE

BVEMT R R EIMIEBRR - BRI -

FH—ERRBRI MBI - LA

ZEREH  RGRHHEeXE  BHZBEE
PNCEAIR ERE SR FIEE - S LRAH

ROBANXL - BALEZRBUIFOESP K
Rif o RO EEMRE - RHEERAT
[FXEE «EXaRET] MARER -

REMAZHREEE 2 TE - BREHR
KRBEZOKRE - TRRETERN2ENYH
REE - Rt L TERSEME - VAR
NEFTREER IR 2R - ST ERIRTRE
RS T 2 BBl MR ER & -

HIRRETRBEEIHEBNPRLE

F o RRERERERZZW—E ?

2 BRI A TRAEANER A EHR
it ATEREISORZ] - EERE T TERR
BN REE  BEERILENTHE
REFEREZUEILL o —BRBOMAERESF
RHCRARES - BEZFRRAEPH
RERZ S8 —EHENEE - 2&
HASME AR - WEFRERMAZR - &

ASBENEREEARNERER - R
THUK - B BEIPTERM T EEMEEN
ER - EREZEERNBIE - MBZHE
IM—FERUESERARE - PIMORAN
B 5 B M MRS T PR SR RU VBT LL » B MBIRRR
BEATUK - BETNREFENRE - BIRER
BIFFER -

R PLAER > BEZENRAE?H
B S EERRER?

R —EEENPLER  RRTRZAA
FMENER - WHERR—R [BFEEX
i) AERSE o RIAIBALAZDEERNS
B EBUE  KEBRREEUEERA
THE - WAREN EESER - REthESE
WERESHNMAZR  EET REPHMEER

XEPEE-

NEERRAENRIBTERD - WAER
L EEERAI - TERBREAE MM
K EREBMBEORAE  AEREEER
EWR - BE—MAENRE -

WALK IN [
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TECHMNOLOGY

The wait is over! Apple finally launches the 4 generation i Phone, which stirs up another
shopping frenzy. In truth ever since Smart Tone-Vodalone enters the iPhone market, the
popularity of iPhone and its Apps have spread all over the city. Every person on the street

seems Lo be totting one around, constantly testing new Apps. Recently, the frenzy even hit

property developers, who are now designing their own Apps to promote new develop-
ments. iPhone Apps are brilliant once you know how to use it!

e LA (R 4 L T ) A9 484X iPhone + M TRHEGRUG S 203 - HSmarTone-
Vodafonell AiPhone #5174 » iPhone M iPhone AppsHEl R HE 20 » BEME ] R
NTF B EE R Apps « MM R0 5 0 3 T4 B P RLE R BT HliPhone
Apps * KU MNZE « iPhone Apps + 3875 HICE 745 1

ince its penetration into the iFhone

market, SmarTone-Vodaphone have

launched a series of spacial monthly

payment plans, plus the Apps Salect
site to further push the big seller's popular-
ity. Updated weekly, Apps Select not only
offer fun and wseful apps, some are superbly
practical and adapted for local iPhone and
smartphone users, On top of this, user-friiendly
features such as apps analysis, scores and
comments, even video clips featuring new
apps, are carried in the site,

SmarTone-Vodafone il A iPhone i 1 7 i
- B —EHN A Wetdl - BLEENADps
Select® ¥ - % iPhone Apps A HE
B% = Apps SelectE EMEF - fFHITH
EEspps i - FEEARMEMNTAT

fArAppsmiaR - 3F 5

THE FRENZY EVEN HIT PROPERTY DEVELOPERS,
WHO ARE NOW DESIGNING THEIR OWN APPSTO
PROMOTE NEW DEVELOPMENTS.
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Mame & il : LIME Crganizer - by LIME Stardom
Language 25 : English ¢ 8.3

File Size &£/ : TEMEB

Developer B /&

Frae Donilosd T-HESAL ; hupotitures appale com

=

Free downloading of the Lime Phane application
fulfills Lime Peoples lifestyle aspiration. The appéication
&= a frst for a residential development.

% | CFRCELIFE

Jusiappy lime-arganizer-ty-Em

: Sun Hung Kai Real Estate Agancy Limitad / SR IEELIPERE LR

Ad3SET0O433 T mi=3

-5l rdom

LIME STARDOM IS DELIBERATELY ADOPTING THIS UNIQUE
AND INDIVIDUAL SALES METHOD TO GIVETHE PUBLICA
TASTE OF LIFESTYLE AT LIME STARDOM.

Besides little fun tricks and games, the world
of Apps offers all sorts of practical tools such
as work calendar, maps, and translater that
can greatly help improve wark efficiencies.
With such great functionalities, no wonder
Sun Hung Kai Properties is grabbing such
great advertising potential te promote its
residential project, which is the first everin
the city to possess its own App.

This new App, named LIME Organizer by
LIME Starclom, is designed for busy urbanites
like you. It lets you schedule your daily work
and lelsure life from your business and social
meets, travel itinerary to your weight-loosing
campaign, Of course the app also shows the
all special details and features of the Lime
Stardom residence.

A progressive embodiment of contemporary
style and taste, Sun Hung Kal Properties
project Lime Stardom are aimed at like-
minded flat buyers who yearn for modern
and superior lifestyles. Oozing good tastes

in every corner, Lime Stardom Is deliberately
adopting Apps ta give the public a first taste
of what it means to live at Lime Stardom,

HETRAppsk: T —&/| il - /| mEZ
N -ERXABOERIFUENERIR
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FOUR SEASONS PLACE

Hong Ky
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Four Seasons Place, a name embodying prestige and

world class comfort, offers luxury living in the heart of Central. (852) 3196-8228
A leisured lifestyle from high above:

www.fsphk.com
* Roof-top heated pool * In-room dining service
« Gymnasium « 24 hour muhilingual conclerge 8 Finance Street, Central
= Sky Lounge *= Access to Four Seasons Hotel facilities
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TheShyte of Business.

Responsible for providing first impressions to customers, uniforms
are akin to showcases for a company, offering a glimpse into its busi-
ness philosophy and corporate culture.

¥
]

i
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AWELL-DESIGNED UNIFORM CAN ENHANCE A COMPANY’S
IMAGE AND CONCURRENTLY IMPROVE THE ABILITY FOR
STAFF TO PROVIDE SERVICES TO CUSTOMERS.

.o § "at¥

Eﬁg :_' 2 h
CUSTOMER (3 -

wtc more 1t & F
Job Title: Customer Service Ambassador

Design concept: Modern and stylish, the new uniform incorporates fashionable elements such as a large butterfly
knot and bubble dress to display the urban charm of the wtc more.

B RPRISAMRE

RAHE  BE - R MAXRBREOBESERHHATE  REMETLNMHRES -

Lu Lu Cheung, a famous fashion designer
who has designed uniforms for numerous
large enterprises, points out, “A uniform
can clearly communicate a corporation’s
image.” She believes that a well-designed
uniform can enhance a company’s image
and concurrently improve the ability for staff
to provide services to customers.

Vo
Collabora{ion with a Renowned Designer
Sun.Hung Kai Properties has always placed

_~strong emphasis on uniform design, arrang-

ing varying outfit designs for the customer
service ambassador in its commercial build-
ings and shopping centers. The recently re-
branded wtc more in Causeway Bay invited
fashion designer Lu Lu Cheung to redesign

a completely new set of service uniforms,
employing modern and contemporary
styles. The new uniforms sport fashionable
elements such as a large butterfly knot and
bubble dress, echoing the distinctive urban
appeal of the wtc more.

In addition, other commercial buildings
such as the International Commerce Centre
(ICC) in Kowloon Station, Millennium City in
Kwun Tong and New Town Tower in Shatin,
have uniquely different uniforms. At ICC, the
customer service outfit at the reception area
uses grey colors to match the tone of the
main building, and the neckline and skirt
trim are decorated with lace to add a touch
of elegance.

TEAM IMAGE I

Sketch of wtc more uniform by Lu Lu Cheung

OFFICELIFE |37



I TEAM IMAGE

*

New Town Tower F 4k i1 & 3£ KB

EW

. NE

A WELL-DESIGNED
UNIFORM IMPROVES
EMPLOYEES'WORK
EFFECTIVENESS, SPIRIT
OF TEAMWORK, AND

FULFILLMENT OF DUTIES.

38 | OFFCHIFE

A Refreshing Image

Frontline staff play a vital role in influenc-
ing how customers perceive a corporation.
Many enterprises invite famous designers
to infuse fashion elements into staff outfits,
providing a visual association with the com-
pany’s brand essence. By merging style with
the branded uniforms, the corporate culture
and image can be fully displayed.

A well-designed uniform improves employ-
ees’ work effectiveness, spirit of teamwork,

and fulfillment of duties. In addition, it allows’

customers to quickly discern the working
staff among the crowds. For frontline staff
that are in constant face-to-face contact with
customers, such as customer service ambas-
sadors at a mall or building, these features
are both necessary and appropriate.

For frontline staff, uniforms can enhance
their customer affinity, professional image,
as well as customer trust level. A well-tai-

lored and well-designed uniform promotes

the corporation’s professionalism, improves

a customer’s perception of the brand and its
services, and becomes a walking advertise-

ment for the company.

Understanding the Corporate Culture
Lu Lu Cheung believes that designing uni-
forms is radically different from that of normal
fashion, Where the process requires incor-
porating the client’s demands and concept,
the company culture, the projected brand
image, and the actual needs of the staff. Only
with these elements infused together can the
design satisfy both the client and the working
staff. She cannot overstate the importance of
communicating with the client to understand
the message that the company wants to
project as well as the staffs' requirements.
Designing the optimal uniform requires strik-
ing a balance among considerations such as
an employee’s work location, work nature,
practicality, comfort, and style.
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INTERNATIONAL
COMMERCE CENTRE

International Commerce Centre B3R E 5 &5
Job title: Customer Service Ambassador

Design Concept: Drawing inspiration from ICC’s build-
ing features, the uniform uses grey as its main color
palette. The neckline and skirt trim are decorated with
lace to add the style of elegance.
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Millennium City
Blicz
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Feeling stressed or exhausted in your hectic office? Why not take a break and treat
yourselfa nice cup of tea. But have you ever thought that your cup of tea is discovered by
a Chinese emperor over 4,000 years ago?
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ENJOYMENT IS

SIGHT, SMELL, TOUCH AND TASTE - ARE DIFFERENT
ASPECTS TO JUDGE THE QUALITY OF TEA.

ea originates in China and plays

an important role in the Chinese

culture. There was a record that tea

was treated as medicine in the Han
Dynasty (206 BC - 220 AD). Nearly 800 years
later from then, tea was found being drunk for
pleasure on social occasions and the culture
of tea enjoyment was developed in the Tang
Dynasty. By that time, “The Classic of Tea"(%%
#%), the first monograph about tea in the world,
was written by Lu Yu, an expert in tea.

There was an interesting legend about how tea
was born. In 2,737 BC, there was an emperor in
China who liked drinking boiled water. Once,
a servant prepared the drink for the emperor
during an outdoor trip, a piece of dead tea from
a tea bush was fallen into his cup of hot water.
The emperor drank it and found it very refresh-
ing, since then drinking tea was widely spread
to every corner of his country, thus to the world
many year later.

Art of Tea

To enjoy a cup of nice Chinese tea as an em-
peror does, you should know different kinds of
tea first. There are approximately 500 species
of tea growing in China, of which they are cat-
egorized, based on the degree of fermentation,
Sit Wing Kwan, Manager of
Fook Ming Tong Tea House, says there is no
accounting for taste. Drinking tea can be alle-
gorized as your first impression of meeting dif-
ferent ladies. Sit shares her experience, ‘When

into six classes.

drinking Tie Guan Yin (§ 1), you may feel
like meeting a young and shy lady, while drink-
ing Da Hong Pao (K4L#2), which make you
feel like encountering an educated lady from
a decent family.” Even though everybody’s
preference is different, Sit gives us some tips on
how to serve and how to use our four senses to
enjoy an exquisite cup of tea.

The four senses

Sight, smell, touch and taste - are different
aspects to judge the quality of tea. To start
with observing the consistency of the colour
of the leaves, taking in a slow but deep
breath to smell the fresh aroma and followed
by weighting them with your hand to feel the

density and humidity, you now can infuse
your tea. Pour out to your cup, smell the
aroma again, look at the colour of your tea in
the cup. Last but not least, taste it and enjoy.

Water

When preparing tea, quality of water is just
asimportant as the tea leaves. Thereis an old
Chinese saying that “Water from a mountain
is the best choice for tea brewing; water from
ariver is acceptable, while that from a well is
the worst” Nowadays, bottled mineral water
is a good choice for urban dwellers.

Attention has to be paid in water tempera-
ture as well. For green, white and yellow tea,
the optimal water temperature range is 75-
80 degree Celsius; while that for Oolong, Pu-
Er type and black tea is 100 degree Celsius so
as to match the characteristics of the tea.

Tea set

Selection of appropriate tea set not only ac-
centuates the uniqueness of different type
of tea, but also gives us another aspect of
enjoyment. For instance, purple clay teapot
from Yixing (E &) in Jiangsu is good at keep-
ing the temperature of the infusion due to
its heat-retaining property. The exquisitely
handcrafted porcelain made in Jingdezhen (
=1E3H) in Jiangxi, its world-known for being
“as thin as paper, as white as jade, as bright
as a mirror, and as sound as a bell”, give you
an extra aesthetic dimension to tea tasting.
Similarly, the beauty of dancing tea leaves
and leaf buds in glassware makes drinking
tea more interesting. Such material is es-
pecially suitable for tea infusion with light
colour, such as Longjing.

Infusion

No matter how good quality of your tea
leaves, high quality of water with appropri-
ate temperature and the right choice of tea
pot, you still cannot make a cup of nice tea
without proper infusion. A proportion of 3
to 5 grams of tea leaves to 150cc of hot water
is recommended. The steeping time and
number of re-fusion also differs for different
tea leaves.
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ENJOYMENT

Six main types of Chinese tea

NEEEFREL

Type
el

Species
A

Fermentation

BRI

Taste
KB

Steeping Time(min.)
SRR (9 )

Number of re-infusion

IR ER

Water temperature(°C)

AR FEEEK)

Green tea
ARER

Longjing 82
Bi Luo Chun 2%

Not fermented

AT

Fresh*and mild
VAT H

2

8

75

White tea
S

Hao Yinzhen A= REt
Shou Mei E&

Lightly fermented
iRt

Fresh and light
BEREE

75

Yellow tea

Junshan Yinzhen

ALERE

Lightly fermented
iRt

Fresh and fragrant

R

75

Oolong tea
BR(5EE)

Tie Guan Yin ##Z
Shui Hsien 7K1l

Half fermented

R

Strong in fragrance with
a lasting flavour
KEEMHE - A&
EHER

100

Pu-Er HH

Heavily fermented

i

Strong and smooth

AEHREE

Keemun #BFIATSE

| HBESESURER

Fully fermented
i

Strong without astringency
AR R

HEBBIBIE4TEN

a in Chinese is referred to black tea in English. An interesting story titled ‘Chinese Red Tea

46 | OFIC

nglish Black Tea?'is on Page 47 to explain this paradox.




ENJOYMENT IS

Simple Tea Brewing Method YR

1.Warm tea pot and cup with boiling water. 1. AR SRS MEA

2. Put tea leaves in pot, steep lightly with boiling water. (ie. add boiling water then pour out immediately) 2. B2 ERAZE + FZKIEREE (RIIMAHK - BEEIEIX)
3. Add hot water into pot again, with appropriate water temperature and proper steeping time. 3. BINHKAGE « BAOREFROR R T RERT

4. Pour tea into cup and taste while still warm. 4. BEOSEIAT - REA

Chinese Red Tea = English Black Tea?

This paradox of naming Chinese red tea as English black tea is interesting. We can
trace back to the history in 1600s. During that period, the British’s trade business
included tea as well and they named the Chinese red tea from Fujian, a province in
the southeast coast of China, as black tea since the British classified the tea simply
by the colour of the leaf while that of the Chinese classification is based on the
colour of infusion. So be careful whom you are talking when referring red tea. A
Chinese or a British?

REARALS = EBIARRRK?

BARPEEENAXREBEABRRRNER - A —EFBNHE - 1714
o REALTEREEAERBAE - BEEERENAE —BHRTEARR
RELZ - BERHANKEESRR KRB AMEA blacktea’ o FEILHFIR
RAZE  BEREBIELETAERLRANART 1@

Fook Ming Tong {8 & &
Shop 3006, IFC, Central
FIREIFR S B AU 530065
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Serviced suites in various sizes atop (852) 3718-8000

Kowloon MTR / AEL Station i
ith full lifestvle facilities: www. harbourviewplace.com

1 Austin Road West, Kowloon
* Roof-top heated pool * Health club

* In-room dining service * Lounge
* 24-hour multilingual concierge s Sun Hung Kai Properties  SignatureHOmes’



KOWLOON WEST CHANGE

KowiLooN COMMERCE CENTRE
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we change

TS R uE
Sun Hung Kai Properties Leasing Hotline: Ms. Ho (852) 2828 7899





